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(Second Term) 
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SECOND YEAR BMAM 

Radio & Television 

Modules/ units 

November Introduction No. of lectures 
A Short History of Radio & TV in India 
All India Radio 

Doordarshan 
- Prasar Bharti main points 
- Convergence trends 

Introduction to Sound for both TV & Radio 

December 

- Types of Sound: Natural, Ambient, Recorded 

- The Studio Setup 
The Sound Equipment: Mixer, Control Panel 
- Tape Recording 

- Digital Recording 

Outdoor Recording 
- Types of Microphones 

The Editing suite 
II. Introduction to Visuals 

January 

- The Power & Influence of Visuals 

- The Video-camera: types of shots, camera positions, shot sequences, shot length 
- Lighting: The importance of lighting 
Television setup: The TV studio, difference between Studio & on-location shoots 

IV. Introduction to Radio Formats 

Broad guidelines-classifications 
- News 

- Documentary 

- Feature 

- Talk Show 

- Music shows 

- Radio Drama 

- Sports broadcasting 

February 
V. Introduction to Television Programming 
Broad guidelines and classification 
News 

- Documentary 

- Feature

- Talk Shows 

- TV serials & soaps 
Sports 
Reality 
Animation 
VI. Different Roles 

Community Radio-role and importance 
Contribution of All India Radio 
The Satellite and Direct to Home challenge 

VII. Other Requirements 
-Story board 
-On-line editing 
Educational TV with reference to Jamia-milia, etc. virtual classrooms 
VII. Broadcast 

March 
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January - The Editing suite 
IlI. Introduction to Visuals 

- The Power & Influence of Visuals 
- The Video-camera: types of shots, camera positions, shot sequences, shot length - Lighting: The importance of lighting Television setup: The TV studio, difference between Studio & on-location shoots 

IV. Introduction to Radio Formats 
Broad guidelines -classifications 
- News 

- Documentary 

- Feature 

- Talk Show

- Music shows 

Radio Drama 
Sports broadcasting 
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V. Introduction to Television Programming 
Broad guidelines and classification 
News 
- Documentary 

- Feature 

- Talk Shows 

- TV serials & soaps 
Sports 
- Reality 

- Animation 

VI. Different Roles 

-Community Radio-role and importance 
- Contribution of All India Radio 

- The Satellite and Direct to Home challenge 

VII. Other Requirements 
Story board 
-On-line editing 
- Educational TV with reference to Jamia-milia, etc. virtual classrooms 
VII. Broadcast 
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THIRD YEAR BMM (JOURNALISM) 
Issues of Global Media 

Modules/ units 
ember Global media, rise of satellite and internet driven media 

December 
Relevance of McBride report in contemporary times 
Presence of conglomerates; NWICO in a multi polar world and biases in global media coverage Global Monopolies' regional presence.[redefining local news] 

January Independent Media's space 
.Traditional media's foray into social media & Micro blogging .Parachute Journalism.Challenges in Reporting in Hostile Environments [Presence of Social Media and redefined roles of war correspondents 
coverage of natural disaster by global media and regional media. Cultural Bias in global media 
coverage 
.Global media Perception of terrorism versus regional media perceptions [freedom fighters/separatists /terrorists, 
Global audiences' changing need 
Opening of Indian markets from the 1990s to contemporary times and the regional versus global media perceptions. Overview of media in China, Japan, U.S., India. 

February 

Overview of media in China, Japan, U.S., India. 

Profiles of BBC, CNN, Reuters, AFP & Al Jazeera's arrival as an alternate voice[ from Gulf WarII to Arab Spring and beyond 

March 

Teacher's sign Co ortindtor' sign Principal's si�nnw 



nInaT Vr A D DNMM 

FIRST YEAR BAF 
Business Communication II 

Modules/ units 

December 
Presentation Skills Presentations: (to be tested in tutorials only) 4 Principles of Effective 
Presentation Effective use of OHP Effective use of Transparencies How to make a Power-Point 

Presentation 
Group Communication Interviews:Group Discussion Preparing for an Interview, Types of 

Interviews - Selection, Appraisal, Grievance, Exit Meetings::Meaning and Importance of 
Conference Organizing a Conference Modern Methods: Video and Tele - Conferencing 

Public Relations: Meaning, Func 
Need and Importance of Meetings, Conduct of Meeting and Group Dynamics Role of the 

Chairperson, Role of the Participants, Drafting of Notice, Agenda and Resolutions 

Conference 

January 

February 

Conference Organizing a Conference Modern Methods: Video and Tele - Conferencing 

Public Relations: Meaning, Functions of PR Department, External and Internal Measures 

of PR 3 

March 
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SECOND YEAR BMMM 

INTRODUCTION T0 JOURNALISM 

Modules/ units 
November | 1. Changing face of journalism from Guttenberg to new media 

2. Journalism in India: 

Earliest publications 

December The rise of nationalist press 
Post 1947 

The emergency 1975 
Post Emergency 

Definition of News; Hard News/ Soft News and blend of the two. 

The news process from the event to the reader. 
Criteria for news worthiness 

January 

Components of a news story 
Finding a new angle 
Writing a lead 
Types of Lead 
Inverted pyramid format 

February 9. Role of Journalism with special emphasis on its role to educate 

Interpretation 
Transmission of values 

Development 
Entertainment 
10. Principles of Journalism 

Objectivity 
Accuracy 
Without fear or favour 
11. Basic difference in writing for the print, television and online journalism 
12. Jobs in journalism 
13. Latest trends and issues in journalism 

March 14. Press council 
Audit bureau of circulation 
New media with special reference to rise the Citizen Journalism

Teacher's sign Coordiator' sign Principar's sign 



THIRD YEAR BMM (ADVERTISINGLegal Environment &Advertising Ethics 
Modules/ units Legal Environment: (6) 

)The importance & the relationship between Self-Regulation, Ethics& the Law 
The laws of the land: 
- Constitutional Laws- Fundamental Rights - Personal laws- Criminal & Civil laws 

ember 

-Corporate laws 
- Consumer laws 

- Laws pertaining to Media 
(ii) Laws of Defamation& Contempt of Court with respect to cases specific to Media *Module I: Government Policies & Cyber Laws (4) ) Government Policies governing advertisements (i) The role of Prasar Bharati for advertisements in Public Broadcast Services ii)Cyber laws including Section 66; Laws pertaining to advertising in cyber space. iv) The Question of Net Neutrality & its relevance in Media (v) Right to Information Act 

December 

Module Il1: Laws pertaining to Media: (8) 
() Standard Contract between Advertiser & Agency Gi) Laws: 
Drugs & Cosmetics Act 

Drugs& Magic Remedies ( Objectionable Advertisements) Act 
- Drugs Price Control Act 
- Emblems & Names ( Prevention of Improper Use) Act 
- Indecent Representation of Women's Act 
Intellectual Property Rights- 

January 

-Copyright Act 
- Trademarks Act 

Patents Act 
Module IV: A. Ethics in Advertising (8) 
) What is Ethics? Why do we need Ethics? 
i) The philosophy of Ethics- Absolutist & Situational 
(ii) Ethics in Advertising &Stereotyping: 

Religious minorities 
-Racial minorities 
- Ethnic groups 

- Cultural Minorities 

Senior Citizens 
- Children 

Women 
- LGBT 

iv) Advertising of Controversial products 
(v) Surrogate & Subliminal Advertising 
13 

(vi) Political Advertising 

(vii) Manipulation of Advertising Research 



neT VTAR RMM 

le V: Unfair Trade Practices & the Competition Act 2002 (5) Unfair Trade Practices & Restrictive Trade Practices to Consumers: - False Promises 

Incomplete Description 
- False & Misleading Comparisons 

- Bait & Switch offers 
Visual Distortions 
False Testimonials 

- Partial Disclosures 

- Small print Clarifications 
(ii) Unfair Trade Practices & Restrictive Trade Practices to other organizations in the Industry (iii)The role of the Commission of the Competition Act 2002 in resolving cases of Unfair & Restrictive Trade Practices. 

Module VI: Consumer Protection: Government initiatives including Standardization, Consumer Laws & Non- Government initiatives (7)) (1) Consumerism - The rising need for consumer guidance& awareness 

(ii)Government Initiatives: 
-Standardization- Meaning, Relevance in today's Globalized World in Total Quality Management -Standardization Bodies in India- AGMARK, BIS, FSSAI & FPO 

- International Bodies- ISO, FDA, CMMI, Six Sigma & CE 
Standardization marks- ISI, AGMARK, BIS- Hallmark (Gold), Silkmark, Woolmark, Cotton, Forever mark (Diamonds) 
Laws: 
(i)Essential Commodities Act 1955 
(ii) Consumer protection Act 1986 
(iii)Standards of Weights & Measures Act 
(iv)Standards of Weights & Measures (Packaged Commodities) Act 
(v)Prevention of Food Adulteration Act 14 

Other Initiatives: 
PDS- Ministry of Civil Supplies (Public Distribution System or Ration Shops) - Consumer Co-operatives 

Non- Government initiatives: 

- CGSI 
- CFBP 

- CERC 

- Grahak Panchayat 

Customer care centre 

Module VIII: Critique of Advertising (8) 
- A study of Vance Packard- The Hidden Persuaders (1957) A study of Jean Kilbourne - Can't buy My love

- A study of Naomi Klein - No Logo 
- A study of Naomi Woolf- The Beauty Myth 

- A study of Noam Chomsky- Understanding Power 

March 
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ning FIRST AR BMM 
Political Concepts and the Indian Political System etion between State and Society 

Enition and Elements of State and factors building a Nation bemocracy: Principles, Institutions and Challenges Demoeracy: Principles, Institutions and Challenges Non-Democratic forms of government: Characteristics 
Indian Constitution 
OFeatures of the Constitution 
O Preamble and Philosophy of the Constitution DFundamental Rights 

DFundamental Duties 
O Directive Principles of State Policy O Federal structure 
PoliticalDynamics (India) 
Indian Party System: Evolution O Major National and Regional Parties Political Dynamics (India)cont... 
O Caste and Reservation 
O Role of Religion in Indian Politics OLocal Self Government 
O Electoral System and Reforms 
Coalition governments 

Political Dynamics (Maharashtra) 
O Party system in Maharashtra: Evolution 
Regional Imbalance 
O Dominant Caste 

February 

The Dalit movement in Maharashtra and its present status. The Naxal movement in Maharashtra 
OMumbai's political history 
Politics and Media 

ORole of Media in democracy 
O Media and formation of Public opinion 
O Political Campaigning and advertising in new media 

Internal 
Politics and Media March 
Role of Media in democracy 

Media and formation of Public opinion 
O Political Campaigning and advertising in new media 
Internal 

Case Studies 
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