
SEMESTER - 1  

S.NO. NAME OF SUBJECT COURSE OUTCOME 

1 
Introduction to Financial 

Accounts 

After successfully completing this course students will 

be able to - 

Define accounting terminologies, concepts and 

conventions. 

Recognize, summarize, classify and record business 

transaction. 

Classify the Expenditure and Receipts into Revenue, 

Capital and Deferred Revenue. 

Solve practical problems related to Depreciation 

Accounting, preparation of Trial Balance and Final 

Accounts. 

Prepare Bank Reconciliation Statements. 

2 Business Law 

Define & Identify the fundamental legal principles behind 

contracts & agreements. 

Apply basic legal knowledge to business transactions. 

Demonstrate basic understanding of the Company Law 

Discover the use of Negotiable Instrument  

Demonstrate an understanding of the Legal requirements 

for IPR 

3 Business Statistics 

Understand the various terminologies associated with 

statistics and create questionnaires etc. and apply different 

methods for data collection and classification 

Memorize and apply various statistical techniques and 

measures of central tendency and dispersion to analyze 

data and learn to apply correlation and regression for 

studying relationships between variables 

Analyze time series and evaluate the effects of time for 

different real life situations; understand the economy by 

learning to apply the statistical tool of index numbers 

Apply various statistical techniques and measures of 

central tendency and dispersion to analyse data 

Apply concepts in problems of probability and decision 

theory in real life situations even at corporate level 

4 
Business Communication - 

I 

1. Synthesize various communication skills such as oral, 

listening, reading and writing so as to be better 

communicators in the business world. 
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2. Understand the process, flow and barriers of 

communication in business. 

3. Understand and create business correspondence and 

documents such as email, letters, statements of purpose, 

resumes, minutes of meetings. 

4. Analyse business etiquette, ethics and codes of conduct 

to real life situations. 

 

5 
Foundation of Human 

Skills 

Identify and classify different types of personalities 

Identify and analyse the impact of different causes of 

perceptual error 

Explain group dynamics like team building, power, 

politics and conflicts 

Explain and classify different types of organisational 

cultures 

Identify and classify motivational factors from other 

factors based on theories prescribed 

Explain and apply creativity by undertaking activities 

6 Business Economics 

Calculate the various concepts of national income 

Understand Keynesian Economics 

Understand the various theories of public revenue and 

public expenditure 

Understand the concepts related to international trade 

7 Foundation Course - I 

To understand the multi-cultural diversity of Indian 

society through its demographic composition, regional 

variations and linguistic diversity. 

To understand the concept of disparity arising out of social 

stratification and inequalities. 

To examine inequalities manifested due to the caste 

system and inter-group conflicts. To examine the causes 

and effects of conflicts arising out of regionalism and 

linguistic differences. 

To understand the philosophy of the Indian Constitution, 

its basic features, structure of the Pre-amble, Main body 

and scheules. To classify the fundamental duties of an 

Indian citizen. 

To understand the party system in Indian politics. To 

illustrate the role and significance of women in politics. 

   



SEMESTER - 2  

S.NO. NAME OF SUBJECT COURSE OUTCOME 

1 Principles of Marketing 

Defining marketing,its concepts,4Ps and 4Cs  

Explain the concept of consumer behaviour and marketing 

evironment and apply it for marketing research and MIS 

Defining and explaining the elements of marketing mix 

Explaining segmentation, targeting,positioning and 

strategies to apply them and draw an outline of new trends 

in marketing 

2 Industrial Law 

Discover the laws related to Industrial Relations & 

Industrial Disputes 

Develop and illustrate law related to health, safety and 

welfare in a factory 

Illustrate basic understanding of Social Legislation  

Define & Demonstrate basic understanding of laws related 

to Compensation Management in Industries 

 

3 
Business Communication - 

II 

1. Utilize formal writing skills in the right contexts. 

2. Applying the understanding of organizational and group 

dynamics to achieve successful careers that meet the 

global industrial requirement. 

3. Creating strategies for effective communication using 

modern forms and channels of communication. 

 

 

4 Business Mathematics 

1. Define and compute the terms related to interest and 

annuity 

2. Calculate the derivatives, maxima and minima of 

functions; define and find marginal functions pertaining to 

different economics problems 

3. Memorize the definitions related to finite differences 

and apply numerical methods (interpolation) to obtain 

approximate solutions to mathematical problems. 

4. Compute matrices amd determinants and apply this 

knwoledge in input output analysis 

 

5 Business Environment  
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Describe various concepts related to Business and 

Business Environment. 

Differentiate between the components of Business 

Environment. 

Diagnose various business environment and its impact on 

business. 

Describe the competitive environment of the business, 

Competitive Strategies and Michael Proters Five Force 

Analysis. 

Review the international Environment and describe 

various components of International Environment 

Analyze the challenges faced by Business Sectors with 

respect to Sunrise Sectors of Indian Economy and 

International Environment. 

6 Principles of Management 

To learn and understand the concepts of management and 

various management theory which will aid the 

understanding of other management functions.  

To learn and understand the various aspects of planning 

and decision making. 

To learn and understand organizing, departmentation, span 

of control and delegation and their various aspects. 

To learn and understand various aspects of Directing, 

Leadership, Co-ordination and Controlling 

7 Foundation Course - II 

Understanding the concept of Liberalisation, Globalisation 

and Privatisation  

Explaining the concepts of Human Rights 

Understandin theconcept of Environment, Ecology and 

their interconnectedness andConcept of Sustainable 

Development 

Explaining the causes of stress and conflicts in individuals 

and society 

Identifying different mechanisms for coping with stress 

and Conflict Resolution methods 

   

SEMESTER - 3  

S.NO. NAME OF SUBJECT COURSE OUTCOME 

1 
Accounting for Managerial 

Decisions 

Analyse and interpretation of financial statements 

Understanding the basic concepts, functions, process, 

techniques of Ratio analysis 
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Understanding of cash flow statement 

Explain and apply Receivables management and Working 

Capital Management  

2 Strategic Management 

Explain the concept of business policies, 

strategies,strategic management and strategic intent 

Analyse and apply various types to strategies at various 

levels of organisation 

Determining the right strategies to be applied on the basis 

of BCG, McKinsey 9 cell matrix and other models 

Explain the process of strategy implementation 

Illustrate the application of different types of evaluation 

and control techniques 

3 

Business Planning & 

Entrepreneurial 

Management 

To understand various theories of entrepreneurship, 

concept and need of entrepreneurship development and 

external factors influencing entrepreneurship 

development. 

To illustrate various types of entrepreneurs, Women 

Entrepreneurship: Problems and solutions, and the concept 

of Social Entrepreneurship 

To develop Creativity, Invention and Innovation, an Idea 

Generation process, Business Planning Process and 

creation of a subsequent Business plan. 

To examine various steps involved in starting a 

venture,the Institutional Support available to 

Entrepreneurs and the new trends in entrepreneurship. 

 

4 

Information Technology 

for Business Management-

I 

Distinguish between different Information Systems and its 

major components 

Design and manage documents, spreadsheets, present 

effective presentations and emails effectively. 

Explain different terminologies associated with internet. 

Describe fundamental concepts of e-commerce 

technologies. 

Explain various threats and IT risks related to e-

commerce. 

5 
FC III: Environmental 

Management 

 

To evaluate various current environmental issues and 

apply remedies for the same 



To demonstrate an understanding of rules and regulations 

relating to environmental aspects of business and 

sustainability 

To develop innovative environment friendly business 

models 

6 Advertising (Marketing) 

To learn the concepts related to advertising and examine 

the growing importance of advertising. 

To understand the construction of an effective 

advertisement. 

To understand the role of advertising in contemporary 

scenario. 

To understand the future and career in advertising. 

7 
Consumer Behaviour 

(Marketing) 

To develop an understanding about the consumer decision 

making process and its applications in marketing functions 

of the firms.  

To equip students with basic knowledge about issues and 

dimensions of Consumer Behaviour.  

To develop the skill of understanding and analysing 

consumer information and using it to create consumer- 

oriented marketing strategies. 

To evaluate the impact of new trends on consumer buying 

behaviour. 

8 

 

Corporate Finance 

(Finance) 

Identify various Sources of Funds and describe its 

features. 

Analyze the Capital Structure of a company with respect 

to Cost of Capital and advise a profitable Investment. 

Evaluate better Investment opportunities using Capital 

Budgeting Techniques. 

Analyze the Risk and Returns 

Apply the concept of compounding and discounting based 

on Time Value of Money 

9 

Basics of Financial 

Services (Finance) 

To explain the core concepts of business finance and its 

importance in business 

To understand and list the tools, types, instruments of 

financial system in the realm of Indian Financial Market. 

To explain and make use of working of Central Bank, 

Commercial Bank and Development Banks 

To differentiate between various insurance policies and 

decide which insurance policy is correct for an 

individual/situation 



To understand and evaluate performance and functioning 

of mutual funds 

   

SEMESTER - 4  

S.NO. NAME OF SUBJECT COURSE OUTCOME 

1 

FOUNDATION COURSE – 

IV 

To understand significance of ethics and ethical practices 

in businesses which 

are indispensible for progress of a country 

To learn the applicability of ethics in functional areas like 

marketing, finance  

and human resource management 

To understand the theory, need, models and practices of 

Corporate Governance. 

To study the ethical business practices, CSR and 

Corporate Governance  

practiced by various organisations 

2 

INFORMATION 

TECHNOLOGY-II 

Describe the role of information technology and decision 

support systems in business and record the current issues 

with those of the firm to solve business problems. 

Identify the important business functions provided by 

typical business software such as enterprise resource 

planning and customer relationship management  

Distinguish between various datamodels and illustrate the 

concepts of databases and datamining 

Differentiate between various outsourcing models like 

BPO,KPO and ITO  

 

3 

PRODUCTION & 

TOTAL QUALITY 

MANAGEMENT 

To acquaint learners with the basic management decisions 

with respect to production and quality management 

To make the learners understand the designing aspect of 

production systems 

To make the learners well equipped with the quality 

certification and benchmarking in their operations  

To understand the basis of Productivity and Quality 

management in operations 

 

4 BUSINESS ECONOMICS 

Summarizing, determining the various macro economic 

variables, theories extended to the working of the 

economy 
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Estimating, Interpreting demand and supply of money, 

also seeing relationship with price and evaluating the 

monetary policy 

Understanding the outline- role/ function of the 

government in the economy. 

Interpreting the different theories and issues of 

International trade. 

 

5 

BUSINESS RESEARCH 

METHODS 

Explain the basic concept of research and classifying 

research and sampling techniques 

Explaining and understanding the criteria for applying 

different data collection techniques 

Explaining and choosing tool for data analysis based on 

data available 

Making use of knowledge of research and ethical code for 

writing research report 

6 

FINANCIAL 

INSTITUTIONS & 

MARKETS (FINANCE) 

Understanding the theoritical seetings of Financial System 

in India 

Describing the Financial Regulators & Institutions in India  

Identify Indian Financial Markets - Money Market and 

Capital Markets 

Analyse Financial System Designs around the world 

7 

CORPORATE 

RESTRUCTURING 

(FINANCE) 

To illustrate knowledge relating to legal, accounting and 

practical implementation of corporate restructuring.  

Distinguish between internal and external reconstruction 

Estimate the value of the target company at the time of 

external reconstruction 

Prepare the accounts of companies as per AS 14 in the 

event of external reconstruction 

Prepare the accounts of the companies in the event of 

internal reconstruction 

To illustrate the impact of reorganisation on the company 

8 Event Marketing 

Understanding the basic concepts of Event Marketing. 

Classifying various categories of Events and developing 

an understanding of the same 

Explaining various concepts and strategies relating to 

Event Pricing 

Identifying the latest trends and challenges in Event 

Marketing 



 

9 

Integrated Marketing 

Communication 

To equip the students with knowledge about the nature, 

purpose and complex construction in the planning and 

execution of an effective Integrated Marketing 

Communication (IMC) program 

To understand the various tools of IMC and the 

importance of coordinating them for an effective 

marketing communication program 

To make learners aware about the tools of IMC in a 

communication mix 

 

 

   

SEMESTER - 5 (CORE 

SUBJECTS)  

S.NO. NAME OF SUBJECT COURSE OUTCOME 

1 
Logistics & Supply Chain 

Management 

To provide students with basic understanding of concepts 

of logistics and supply chain management. 

To introduce students to the key activities performed by the 

logistics function. 

To provide an insight in to the nature of Logistics and 

supply chain, its functions and its systems. 

 

2 
Corporate Communication 

& Public Relations 

Explain the basic concept of corporate communication and 

public relations 

Demonstrate detailed understanding of public relations 

and its emergence and applications of theories for 

determining the role of public relation personnel 

Analyze the role of corporate communicator in its various 

functions 

Assess the use of ICT in the field of corporate 

communication 

 

   

SEMESTER - 5 (MARKETING)  

S.NO. NAME OF SUBJECT COURSE OUTCOME 

1 

E-Commerce and Digital 

Marketing 

To introduce the concept of E-commerce and its 

functioning 

http://s.no/
http://s.no/


To understand the application of E-business and evaluate 

its working in comparison to Brick and mortar business 

To know various laws relating to E-commerce and issues 

relating to security and privacy 

To understand and evaluate the application of digital 

marketing and its impact 

2 

Sales and Distribution 

Management 

To develop an understanding of the concept of Sales 

Management and Distribution Management. 

To demonstrate the selling process, methods of closing 

sales, sales forecasting techniques, selling skills, selling 

strategies and theories of selling. 

To describe the concept of Distribution Channel 

Management, the Role of Channel Partners and the factors 

affecting effective management of distribution channels 

To facilitate comprehension of Sales Performance 

Evaluation, Distribution Performance Evaluation and 

recent trends in sales and distribution management. 

 

3 Services Marketing 

To understand distinctive features of services and key 

elements in services marketing and to provide insight into 

ways to improve service quality and productivity 

To understand marketing of different services in Indian 

context 

To get an overview and insight into new and innovative 

services that have mushroomed due to the advent of 

technology and to study the current trends in existing 

services 

 

 

4 

Customer Relationship 

Management 

• To outline the terms, concepts, customer relations and 

relationship marketing in CRM 

• To identify CRM Marketing Initiatives, Customer 

Service and Data Management 

• To appraise the Strategies, Planning, Implementation and 

Evaluation for effective CRM 

• To evaluate the recent trends and new horizons in CRM 

 

   

SEMESTER - 5 (FINANCE)  



S.NO. NAME OF SUBJECT COURSE OUTCOME 

1 Wealth Management 

Effectively design, manage and evaluate the performance 

of alternative investment portfolios in wealth management 

Critically evaluate the effectiveness of performance 

evaluation techniques and apply the various approaches to 

the portfolio 

Understand various Income Tax Provisions regarding 

computation of taxable income 

Learn and Understand various Income Tax Provisions 

regarding saving taxes and preparation of will 

2 

Investment Analysis & 

Portfolio Management 

Understand the term, which are often confronted while 

reading the newspaper, magazine such as beta & capital 

assets pricing model for better correlation practical world. 

Calculate & Analyse concept of risk & return associated 

with various investments avenues. 

Understand various model & techniques of security 

portfolio analysis. 

Understand short term & long term investments avenues 

 

3 

Commodity & Derivaties 

Market 

To demonstrate and understanding of fundamental aspects 

of commodities and derivatives market. 

To describe and distinguish among alternative derivative 

instruments and employ theoretical valuation methods to 

price these financial instruments. 

To explain the trading, clearing and settlement mechanism 

in derivates market. 

Identify how derivative instruments can be used to change 

or hedge risk and evaluate risks and pay-offs associated 

with trading such instruments and their implications 

 

4 Risk Management 

Understanding the fundamental aspects of risk 

management, measurement and control 

Comprehensive analysis of risk governance, risk assurance 

and stakeholders expectation 

Explain the basic concepts, functions, process, techniques 

of risk management 

Explain risk management in insurance sector 
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SEMESTER - 6 (CORE 

SUBJECTS)  

S.NO. NAME OF SUBJECT COURSE OUTCOME 

1 Operations Research 

Demonstrate mathematical concepts and models for the 

required industry. 

Interpret and apply the results of an operations research 

model to an organisation. 

Understand how to derive optimal solutions by using 

resources effectively. 

 

   

SEMESTER - 6 (MARKETING)  

S.NO. NAME OF SUBJECT COURSE OUTCOME 

1 Retail Management  

To familiarize the students with retail management 

concepts and operations 

To provide understanding of retail management and types 

of retailers 

To develop an understanding of retail management 

terminology including  

merchandize management, store management and retail 

strategy. 

To acquaint the students with legal and ethical aspects of 

retail management 

To create awareness about emerging trends in retail 

management 

2 Brand Management 

To develop an understanding of concept of branding 

To provide an insight on product strategy, pricing strategy, 

promotion strategy and channel strategy with respect to 

branding 

Interpreting Brand Performance using various techniques 

To develop an understanding on designing and 

implementing branding strategies 

 

3 International Marketing 

To understand International Marketing, its advantages and 

challenges 

To provide an insight on the dynamics of International 

Marketing Environment 

To understand the relevance of International Marketing 

Mix decisions and recent developments in global market 
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4 

Media Planning and 

Management 

Explain the concept of Media Planning and Identify the 

sources of information for appropriate planning 

Compare the features of different media so as to Choose 

right media mix 

Identify various techniques of media budgeting and apply 

media buying process  

Identify various media metrics and evaluate media mix 

buys 

 

   

SEMESTER - 6 (FINANCE)  

S.NO. NAME OF SUBJECT COURSE OUTCOME 

1 

Strategic Financial 

Management 

Explain theories and practices of Dividend Decisions and 

XBRL 

Calculate and solve issues related to Capital Budgeting 

and Capital Ratoning 

Understand and evluate Corporate Governance, 

Shareholders value and Corporate reconstructions 

Evaluate financial management in Banking sector 

2 

Innovative Financial 

Services 

To explain fundamental concepts of various financial 

services. 

To calculate the cost of factoring and take decisions for 

the same. 

To distinguish the working of various intermediaries in the 

financial market 

To calculate installments for hire purchase and give 

accounting treatment for same 

To understand the fundamentals of consumer finance and 

credit rating 

3 International Finance 

Understand the basis of International Finance, Balanace of 

Payments and International Monetary Systems 

Explain Foreign Exchange Markets, Exchange Rate 

Determination & Currency Derivatives  

Discuss World Financial Markets & Institutions & Risks 

Explain Foreign Exchange Risk, Appraisal & Tax 

Management 
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4 Project Management 

Explain various concepts and terminologies related to 

Project Management. 

Prepare organisational chart of any company. 

Use different analysis for making project management 

decisions. 

Analyze new dimensins of project management. 

Recommend best feasible project by making various 

calculations based on Capital Budgeting, Leverages and 

other techniques of Business analysis. 

 


